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A Global Brand &Creative Agency

We create brave brands
worth believing In




Inspire Creativity
(& Bravery) in everyone
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Adopted
30 days old












Getting a
cochlear
Implant



Nurtured creativity
& believed In me




Destined for a
career in creativity



Nature vs Nurture?
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THIS WORLD
BELONGS
-I-O TH E BR AVE MadeBrave was born in

Scotland in 2011 when my
son Fin was only two weeks
old, and | had just over
£1k in the bank

Hence ourname —and our
attitude to this day!

fily



THIS WORLD
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MadeBrave was born in
Scotland in 2011when my
son Fin was only two weeks
old,and Ihad just over £1k
In the bank

Hence ourname —and our
attitude to this day!
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My birth brother

Ryan O’Rourke
Founder, Flavourly.com















“I believe In you”



Belief unlocks
confidence




Confidence
unlocks oOravery




Bravery lets us
become the Dest
version of ourselves




The best version of
you can do anything



No matter the
product or service,

prands are
built by people




And people are
powered by Dellief



The best brands
are united
by shared belief




They're values -led



And built from
the Inside -out






Movin
the everyday

We are inthe business of moving people. Beyond just a
transport company, we move people emotionally —finding
beauty, humour and magic in the everyday,everyday.
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VELUX:

et the work
talk for itself

First€



et the work
talk for itself



Famed for our work,
culture & brand



Happy people make
great work





















Top 100 Companies
to work for in the UK



MARKETING SOCIETY STAR AWARDS

Agency of the Year 2024
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190k Followers

300M+ Views















CAN CREATIVITY
BE NURTURED?
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CHIANCEROR
CREATIVE
COLLISIONS










Tiny moments

BIG
IDEAS




WHEN | GOT IT WRONG


















“I'love watching
the news!”

Stephen Welr
COO, MadeBrave®
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ULTIMATE
ENVIRONMENT
FOR CREATIVE

COLLISIONS









Belief, creativity &
culture don’t happen
by accident.

They’re designed,
nurtured and
engineered.












Don’t sit back and
hope for luck —We
canengineer these
moments of magic.



By starting with
pullding belief



By nurturing
creativity In your
teams



By placing our
people inculture
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