IAL MEDIA ON A

PRACTICAL SOCIAL MEDIA MARKETING
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HELLO I'M ALISON

Social Media Consultant and Founder of Avocado Social.

® .. ' ooa

Heineken SOHO HOUSE

Tesco (||  Etsy

B o @ -uw




SOCIAL MEDIA MARKETING STRATEGIES £
CREATING ENGAGING CONTENT -
PAID SOCIAL ADVERTISING &

FREE & LOW-COST MARKETING TOOLS 7

EDQDDR

Q8A & ¢
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SOCIAL MEDIA MARKETING
STRAITEGIES




5.24 41% @

BILLION USERS INCREASE YOY

2H 21M

DAILY TIME SPENT
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UK social commerce

sales are expected to

reach £11.75 billion in
2026

(Emarketer)

83% of shoppers have
discovered a new product
on TikTok Shop, and 70%

have found a new brand
(GlobalData)
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1 in 4 of UK adults follow

a pub, bar or restaurant

on social media

(KAM)

/
N

A
/

46% of Gen Z now turn to
TikTok or Instagram when
looking for a place to eat,

shop, or explore (Forbes)



CHOOSING PLATFORMS

VISUAL B2B ENTERTAINMENT

EDUCATION NEWS INSPIRATION

COMMUNITY

Aowocado
Sovial



Pick 2-3 max
Don’t post exactly the same content to each

Learn the nuances of each platform







VALUE-FIRST PROMOTIONAL VALUE-FIRST PROMOTIONAL



Avocado Social

REATING ENGAGING




Use the first 3 seconds well

U

1

Film in vertical

|

Build for sound off

ul.'.\“ :

If using spoken word, include captions




Aowocado
Social

CONTENT IDEAS

MYTH BUST

BTS ANSWER A FAQ RESHARE UGC

PRODUCT DEMO
MINI CASE STUDY

HOW-TO TUTORIAL TELL YOUR STORY MEET THE TEAM

PACK AN ORDER WORKPLACE TOUR

DAY IN THE LIFE
TUTORIALS



PRODUCT DEMO BTS DAY IN THE LIFE PACK AN ORDER



"‘\ Alison Battisby =

=

Whiat Types of actounts arm s ted by s  Rarge !

Wit Pypes ol links will B liovted an Fsceboak®

Facebook

THOUGHT LEADERSHIP INDUSTRY NEWSJACKING TREND SPOTTING
COMMENTARY






SOCIAL SEARCH

£ Q vegan bakery in manchester

Top

For you

vegan bakery in manchester

FAuocado
Social

ChatGPT Sign up

Vegan bakery in

by the
Fig & Sparrow

vegan bake

1y offering

Top Picks for Vegan '; “King in Manchester

* 0



Optimise your social media post captions to
match what is being searched for by your target

audience

Review text overlay and closed captions for

keywords

E Semrush
Visit website

I ®

B67% of URLs featured ] Al Overviews hlso rank urIGum]Je's top 10 organic nesulls.l
So the good news is thak SEO[till matters!

Eleeds to understand your content, trust it, and pull it clean into the answer,
And the difference between getting featured vs. getting ignored usually comes
down to three things:

1. Structure

2. Freshness

3. How easy you make it to cite you.

Here are B steps to try today L

8 Steps to Rank in
Google Al Overviews

A Wi Lavemy- Tl litpermsariconai Gramess

Thrges compias, moti-can quesion:




RESEARCH:
ANSWER THE
PUBLIC

136 Guestions: ice cream

FAuocado
Social



SEO TIPS

DO:

»> Keyword research

»> Include relevant keywords in captions

»> Post consistently

»> Tag locations

Social

DON'T:

»> Keyword stuff

»> Use irrelevant hashtags

»> Forget to add captions to video content

»> Expect instant results



PAID SOCIAL




THE BALANCE

organic social vs. paid social

build audience
relationships

gain new

drive brand followers

awareness

support social
customer care

sproutsocial com/insights sproutsocial

Aewocado
Social



E AN ADVERTISINC(



5 STEP FRAMEWORK

Objectives

What is your
objective?

Audience

Who is your target
audience?

Creatives

What creatives do you
have?

Spend

How much will you
spend?

Success

What does success
look like?




AUDIENCE

Guide the Al with
Audience Controls

) Advantage+ audience +

Our Al finds audiences for your ads. If you add an audience sugges
towards people you think are likely to respond. About Advant

Include these custom audiences ©

Age O
18- 65+

Gender ©
All genders

Detailed targeting

Interests > Additional int

BBC Earth

National Geographic Channel

National Trust for Places of Historic Interest or Natural Beauty

Wildlife

wildlife conservation

Q

ou'll guide our Al

Createnew =

Aewocado
Sovial

Experiment with
Advantage +
audiences






THE BALANCE

organic social vs. paid social

build audience
relationships

gain new

drive brand followers

awareness

support social
customer care

sproutsocial com/finsights sproutsocial

Aowocado
Social



)EE & LOW-COST
MARKETING TOOLS ¥



Schedule & manage posts
View insights and analytics
Respond to messages and comments

Create & manage ads




Create graphics & edit videos
Use templates
Build & apply brand kits

Collaborate & share designs




- 00 M E  rPompe

At SOCIAL MEDIA CALENDAR

Bl MONTH: MAY

WEEK COMMENCING:

SOUIAL MEDIA CALENDAR

S

+

di O B pubiishasbra
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Safe Zones 150 New

Never worry about your

k fi parl
text getting blocked by Choose from nearly

o 5] 0 150 new fonts to
sapno:s or mi ngrlons. affortastly add wiue
e dpimier et style and personality

exactly where your
video elements will be
placed relative to the
Reels user interface.

to your videos.

Edits UPDATES Edits UPDATES

Overlays

Be more creative with
@ your overlays - now you
can apply changes to
opacity, color and add

filters.

Edits UPDATES

Royalty
Music

Easily discover royalty-
free music on Edits,

@ making it simpler to

enhance your content
with high-quality audio
without worrying about
copyright issues.

Edits UPDATES




Great for fast drafting and ideation

Works best with strong prompts

Tone of voice is adjustable

Polish to remove telltale signs of Al

Write an Instagram caption for my video to encourage people to try our new
raspberry flavour lip baim.

Here's a caption for your raspberry lip balm video:

Pucker up for our julciest drop yet @@ Our new Raspberry Lip Balm is here and it's giving
soft, glossy, deficious, Swipe one on und tell us—ure you team ruspberry or still loyal to your

fave? Either way, your lips are about to thank you

#NewFlayor #RaspberryLipBalm #LipCare #SoftLips #BeautyEssentials

Whnt me to sdjust the tone or make it shorter/longer?




Q&A

Social




PLEASE

LEAVE

US A
ENJOYED | o0\




We'd love to talk about
all things social media marketing.

alison@avocadosocial.com
https:/www.avocadosocial.com
@avocadosocial

Avocado Social






