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WHY ARE WE HERE? 

You’ll learn how to:

Identify the marketing 
channels that best support 
business objectives, target 
audience, and growth 
ambitions

Prioritise the marketing 
activities that are most 
likely to deliver results, 
making the best use of time 
and budget

Leave with a practical one-
page marketing action 
plan, including clear 
priorities and next steps to 
implement immediately
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A BIT ABOUT ME… 

Two bathmat mad cats… 

English girl 
living in 
Wales…
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A BIT ABOUT ME…

Started marketing & PR 
agency-side 

Founded
TMPR

Completed 
Help to Grow

20+
YEARS

15
YEARS

3
YEARS
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Read the room time…
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MARKETING TODAY 

Crowded 

(loads more channels than 
there was 20 years ago = 

more noise) 

Complicated 

(which is why keeping it 
simple = good place to start) 

Fragmented 

(audiences in more places = 
harder to find)

It’s getting 
harder to be 
VISIBLE  
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INVISIBLE = THE ENEMY OF GROWTH 

FIND 
YOU

TRUST 
YOU

BUY 
FROM 
YOU?

Marketing 
makes you 
more
VISIBLE  

If you’re not visible, how can customers:
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BUILDING TRUST SUPPORTS SALES

Use
VISIBILITY 
to build
TRUST.  

Visibility/ 
marketing needs to 
be building trust in 

your brand/ 
business/people

Trust is your 
fast track card 

between 
opportunity and 

win…

Why is word of 
mouth / personal 

referral still the 
best form of 
marketing?
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PLAN ON A PAGE 
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AUDIENCE 

Niche it down 
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MESSAGE 

• Headline business piece
• ‘Communication and 

content. For B2B’. 

• Niched down
• ‘Helping fire protection 

companies win more 
business by building 
credibility and increasing 
visibility.’ 
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CHANNELS 
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THE OEP TRADE-OFF 



tmpr.co.uk

PULL YOUR LEVERS 
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FREQUENCY 

Keep it simple and realistic. 

That helps you be consistent. 

Consistency
creates
VISIBILITY 
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TMPR EXAMPLE 
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DON’T… 

Try to do 
everything
(spreading 
yourself too 

thin)

Monitor but not 
measure
(return on 

investment)

Chase the 
latest trends

(without 
considering your 

objectives) 

Make it all 
about you

(and forget your 
audience) 

Do the same 
thing over and 

over
(but expect a 

different result)



tmpr.co.uk

DO…

Think about the real cost
of marketing 

(no such thing as free in this 
world)

Consider TIME in terms of investment and 
payback

Remember no quick fixes, so any 
MONEY going in needs to be committed 
(not pulled if instant results are not seen – 
because they probably won’t be!)
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CONNECT WITH ME 
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+44 (0) 29 2166 0639

hello@tmpr.co.uk

Diolch yn fawr iawn
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SOCIAL MEDIA (owned channel) 

The biggest (1B+ monthly active users)

Facebook – still the largest by total user base, 
though skewing older

YouTube – video, effectively also a search engine

WhatsApp – messaging, dominant outside the US

Instagram – photo/video, owned by Meta

TikTok – short-form video, fastest-growing of the 
group

WeChat – dominant in China, more of an all-in-one 
"super app“

Large (300M–1B+ MAU)

• Telegram – messaging + channels

• Snapchat – strong with younger users

• X (formerly Twitter) – real-time/news-oriented

• Pinterest – visual discovery/shopping

• Reddit – forums/communities

• LinkedIn – professional networking

• Discord – originally gaming, now broader 
community chat

• Threads – Meta's X competitor, growing fast since 
2023 launch
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